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Highlights and Strategy

They say the futureAs already hEpeéments thattral ngwumethodmnobapen eeeognitibny
di stributed yet. Un scientifi c aadrewardscahdopena pekryevigvate blsoprbduaing ,

We Are grateful

for your trust

t h at Arsensuring that trust is earned every day and every year of

never felt more true than in the past year. At Wiley, we see results worthy of attention. our partnership.

glimpses of the future every day in new technology, new

business models, and new customer, author, and reader Against this backdrop, understanding the changing Throughout this report, youAl

behavior, and weAre inspired b ymotvatians @&d behahi@sotiresearchers is essential. initiatives across Wiley and the industry over the course of
Researchers are our North Star, inspiring our decisions 2018, alongside a recap of the major accomplishments that

The Open Research movement is gaining momentum and investments in content, tools, and services. Over the your journals saw last year. | hope you are as pleased with

across the world, accelerating what were already past several years, changes in researcher behavior have the results as we are; weAre

foundational changes in scientific and scholarly publishing. increased demands on our platforms and technological doing together to position your journals for a successful,

Open Access? making research articles freely available to capabilities. You saw a significant step in that sustainable future.

read, download, and share ? received the most attention in transformation last year when we migrated the Wiley

the past year, with the announcement of and responses to journal portfolio to the wor |l dAGongtatlatidns ong faptdstic iyelarpandwe fookrforward to

Plan S dominating the industry news in the latter part of scientific and scholarly communication, Literatum, working with you to build on those successes in 2019 and

2018 and early 2019. Wil eyAs o wlevelbpadby Atyponka cargany thaeWilsylacqpired in

Open Access, N was the | argest ocfapseaebvielriatli easg rwee/Nmeen tbhsuiilnditnhge and

beyond. awdgskaerto hear from you so please do
with Projekt DEAL in Germany, h2a0i 1l 6e.d Laast ebra ibnr etahkitsh rroeupgohr tf,o ry o ugétlinltouch ieyauhava dnyfeetibback or questiamd. t h e

industry that combine subscriptions and payments for impact on the authoring process that Literatum has on the With all best wishes,

Open Access into new merged business models. Less well - reading experience.

covered yet just as important, the steady growth in use of

preprints hints at opportunities to make prepublication Developing capabilities to deliver a brighter future is Carol Clark

sharing and collaborative authoring processes more open among our most important jobs for researchers and our caclark@wiley.com

and transparent. society partners. At Wiley, a commitment to partnership is Senior Journals Publishing Manager
one of our most important values. That commitment Life Sciences

Open data mandates are beginning to emerge with funders guides our behaviors and our strategies, and we believe

and governments introducing policies that will make that itAs one of the reasons why our partners

research data more accessible. remain with Wiley for years and, in some cases, decades.

acquiring to have the same

choose to
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Context:Partnering for Success

We are committed to providing you with the very best publishing
partnership in the industry.  Partnering with 937 prestigious
societies, associations, and other organisations gives us a Our annual Wiley Member Survey is the most comprehensive in
unique understanding of what you need from us in order to the industry. Over four years,
achieve your ambitions. In 2018, 12 societies chose to partner current, former, and potentia| members. The survey data

with Wiley for the first time, and 109 societies chose to renew enable us to identify trends that will help you craft strategies to
their partnership. attract new members and encourage life  -long membership. You

Attracting the next generation of society members

can see insights and trends at Wiley Society Member Resources ,

we Avhe

Developing our service from your feedback along with tools like "Building a Strong Community: 8 ways to

inspire and engage your members "

Now in its second year, our Society Leader and Editor Feedback

Program is your opportunity to tell us what we do well and what Explore Trends

we cou | d d (0] b etter. A S a resu | t (o] f Wt bure we learned frorm sureying socety mermbers for the past faur years? Wie axplore trends e p ut
. frosen thee past four years ard help you predic what your merribers wil care most bout in years w

place more frequent updates on progress against our shared enrme.

strategic goals and introduced new measures to track the

success of marketing activities, so you can see clearly how they vl | || il ||

are supporting your objectives. dn| &+,

positive feedback on our new style of marketing plans. ' -

ery

Wity o memibers |oin? Wity do members renss?

ity dor't pocential members

Positioning your journal for a successful, sustainable future

What o members do after they
JoinZ

L b e
In 2018, we hosted Strategy Days with many of our society EEE
partners to design future plans. Many of our conversations
focused on the opportunities and impact of Open Access and
Open Research. We Ave devel oped new metrics viunatv wi i ue Key LU
understanding your journalsA perfofdimascegeiam Ashe uffvteyr ¢ ei &ad owelels
as new tools and techniques to help you. communication to current and potential members and focuses
in particular on the needs and expectations of early career
researchers (ECRs) and members. With an increasing number of
members leaving their society when they retire, attracting and

YouAve told us that reporting is o hnagnagilgegrfthe pelzldgen%aotl%ntof n}erﬂpgrg I? mo&er{nt]portant
elements of the service we offer. In 2018, we added to the range )

and depth of data you can access for your journal on ~ Wiley
Journal Insights . There you can find more detail on the key
metrics we highlight in this report, including top cited authors,
most read articles by region, and, from 2019, submissions by i
country. WJI gives you anytime access to your data and allows A" 38% want to keep up -to-date with notable career moves

you to filter and save results. Please talk to your Journal A 31% want news of career opportunities _
Manager if youAd Wilke help access.i Y§furtherexplore what ECRs wantand need from you in our

whitepaper, Attracting the Next Generation of Members

ity o't members renew? e your memiers satisfisd?

Tracking success against your goals

For the ECR, the most important membership benefit is the
opportunity to improve their career and make connections:
A 43% want to learn about funding opportunities

Helping you with marketing to your members

We often hear that you would like practical help with applying
dwnrsv gyhe s dlrogne tthe 5M 0 Y0 Member
number of tools and initiatives to help you design and execute

marketing plans to attract and retain your members, including a

pilot campaign which targets authors to encourage them to

become members. Initial results are extremely promising and

we | ook forward to talking to you
a Member Marketing Toolkit with easy links to a suite of

templates and other resources. More on this soon.

Keeping up with the pace of change

The academic and publishing worlds are changing faster than
ever. Wiley has developed a program of initiatives to keep you
up-to-date. We gather experts to share their knowledge on key
topics and, most importantly, we aim to encourage discussion
about the issues and challenges facing us all.

= Wiley Society Newsletter ? 1,400 society officers
already receive our digest of industry, publishing, and
society news. Read a sample issue and sign up here .

Q09 Wiley Society Executive Seminars _? In 2018,

(N Noseringis in Londpn, WasingignQCi Tokyo, and g
Melbourne explored the future of research and
publishing in an age of disruption.

Wiley Society Podcast ? Episodes in 2018 focused on
how private funding affects research and the
importance of research communication. Also available
on iTunes.

Q Wiley Society Briefing Webinars ~ ? In our most recent

« webinar, a panel of society leaders discussed

s Overcoming Gender Stereotypes .

Wiley « Wiley Network ? Our blog for researchers, librarians,
and societies had more than 440k visitors in 2018.

, @WileySocieties and @thewileynetwork ? Join the

conversation on Twitter.



https://insights.wiley.com/
http://news.wiley.com/comsoc2018
http://images.news.wiley.com/Web/WileyEnterprise/%7b4108c156-bffe-4b28-96cf-d120fdbc5fac%7d_Member_Survey_PRINT_READY_Compressed_.pdf
http://news.wiley.com/societies-2018-november
http://news.wiley.com/societies-2018-november
http://news.wiley.com/exchanges-society-optin
https://wileyexecutiveseminar.com/
https://soundcloud.com/wileysocietyupdates
https://www.workcast.com/register?cpak=2095925852174480
https://hub.wiley.com/community/exchanges/discover
https://twitter.com/WileySocieties
https://twitter.com/thewileynetwork

Context:Impact

To help you adapt and evolve with the fast pace of change in the
Open Research landscape, we Ar e devel oping
models, and services that will help you to make the most of the
new opportunities to expand your audience and boost impact.
WeAre developing our services
Open Data, Open Practices, Open Collaboration, and Open
Recognition & Reward.

ar ou

Open Access: Supporting access to funded research

As one of the world's leading Open Access (OA) publishers, we are
committed to offering different access modelsto  support a wide
range of needs. The launch of Plan S has focused attention on OA
as a priority. We provide details on current OA policies and
developments worldwide on page 8.

We are investing significantly in our Open Access infrastructure to
make the submission experience easier and smoother through
continued development of  Author Services , and by expanding
guidance for authors on all aspects of the process, including our
Open Access resources.

Open Data: Encouraging sharing and enabling reproducibility

Research data are as important as the published article. We
surveyed 90,000 authors to create our Open Data Strategy, which

of fers three policy levels for |j
being the minimum.

ou

Read more about policies and expectations in our  Research Data
post and about how we compare with other publishersina  blog by
David Mellor, Director of Policy Initiatives at the  Center for Open
Science.

Open Practices: Developing greater transparency

In September, one Wiley journal entered a pilot  transparent peer
review program with Publons and ScholarOne. Results to date are
positive, with 83% of authors opting for transparent peer review.

An additional 10 journals are joining the pilot  in 2019.

pr od yGdnScommerdiat prépfint server

Wi | ey As pr ealowd researclpers to publish their work on
before submission. New tools
will help authors automate submission of preprints to journals

and alert journal editors of relevant preprints.
nd five YpillarsA: Open
Wiley is leading the industry in

registered reports We Av e
closely with the British Psychological
Society and the Center for Open Science
to create journal workflows that easily
enable peer review to take place prior to
the study, focusing on the research
guestion and method.

Access,

Vnprove the regeicabty
wo r ke

Registered
Reports
benefit the
research
community?

Approximately 40 Wiley journals are

now able to accept papers based on
registered reports ? a quarter of the total
registered -reports enabled journals
across all publishers. This infographic
highlights some of the benefits.

More than 955 journals have adopted our recommendation to
require ORCID iDsfor submissions. Increasingly required by
funders, ORCID iDs are a digital name and a persistent unique
identifier that link an author to their work, however often they
change their affiliation. There are now more than 182k Wiley
authors with an ORCID iD, and in 2018, we saw other publishers

follof buf lead &8 BeGirPnthRdatiAEORCIB B won SubRidsibn? 9 /A

Open Collaboration: Supporting researchers in article
preparation, pre - and post -publication sharing

We are integrating Author collaboration tools _ with journal

workflows to help researchers collaborate efficiently and effectively

with their peers.

A Authorea helps authors collaborate with an unlimited number
of colleagues in private or public groups.

AManuscripts puts an author As
submission format.

Authorea and Manuscripts will re

Author.

paper

-launch in 2019 as part of Atypon

Wiley Content Sharing  enables authorised journal article users to
freely share a link to the full article with other individuals. Across
Wiley Online Library, readers used the service to share 136k
articles in 2018. Of those, 60k were authors sharing their work.

Open Recognition & Reward: Integrating tools that help
researchers get credit for their work

Researchers want to demonstrate their individual impact through
all of their academic contributions ? including authoring and
reviewing ? so they can advance their careers.

Aublons  connects researchers to their peer review work, which

can be exported to their ORCID profile alongside their authored
papers. Publons hosts more than 114k Wiley reviewers and 500k
Wiley reviews.

Awiley authors receive free access to  Kudos, a tool to help
researchers explain and share their work and to track impact via
downloads, citations, and altmetrics

Awe are incentivising authors to highlight their shared data or
materials with Open Science Badges , developed by the Center for
Open Science. 20 Wiley-published journals are already using them.

ACRediT classification is a new naming system to recognise the

roles that each person has played in the creation of a scholarly
article, ensuring authors are credited appropriately. ~ We are piloting
the new system with Wiley -owned journals.

Wiley Digital Archives: Historic primary sources creating
modern day global impact

Many societies hold records of the history of research in their field,
useful for current research. In 2018, Wiley worked with the New
York Academy of Sciences, the Royal Anthropological Institute, and

i nt otheiRpyal Cgllqag? of If’hyﬁicigr@ to Rring their full collections online
e

and global in Wiley Digital Archives . To access any of these
collections, please speak to your Journal Manager.

WILEY



https://authorservices.wiley.com/home.html
https://authorservices.wiley.com/open-science/open-access/index.html
https://hub.wiley.com/community/exchanges/discover/blog/2018/11/06/how-and-why-we-re-making-research-data-more-open
https://cos.io/blog/landscape-open-data-policies/
https://orcid.org/
https://authorservices.wiley.com/author-resources/Journal-Authors/Prepare/authoring-tools/index.html
https://authorservices.wiley.com/author-resources/Journal-Authors/Prepare/authoring-tools/authorea.html
https://authorservices.wiley.com/author-resources/Journal-Authors/Prepare/authoring-tools/manuscripts.html
https://authorservices.wiley.com/Reviewers/journal-reviewers/recognition-for-reviewers/publons.html
https://www.wileydigitalarchives.com/index
https://hub.wiley.com/community/exchanges/discover/blog/2018/02/21/registered-reports-try-this-innovation-in-peer-review?referrer=exchanges
https://authorservices.wiley.com/author-resources/Journal-Authors/open-access/preprints-policy.html

Context: Quality

A quality publishing program creates world  -class experiences at
every stage in the process: an excellent authoring experience that
delivers on researchersA needs
mandates; efficient and effective content management processes
and practices that
easily; and a market -leading research communication platform in
Wiley Online Library that helps researchers the world over read
and cite the best evidence available.
Improving the publication process ? 2018 initiatives

Time to publication is a major consideration for authors when
choosing where to publish. We continue to review and refine each
touchpoint, from submission through to publication, to ensure our
processes are efficient without compromising quality.

Designs for faster delivery. Our web -optimised journal design

has now been adopted by 635 titles, enabling typesetters to create
proofs more rapidly and with greater accuracy.

Streamlined workflow. In 2018, 100 journals were part of a

project to streamline workflow. Results indicate article publication
times are up to 30% faster. We plan to introduce this optimised
workflow to more journals as appropriate in 2019.

HTML proofing to increase accuracy and speed. During 2019, all
journals will have access to an online proofing tool so authors and
editors can make corrections directly in the HTML proof. This
removes the need to transfer corrections, reducing turnaround

time and errors.

Improved clarity around copyediting. Our project to harmonise
copyediting levels will continue into 2019. We will also pilot a new
freelancer management system.
Enhanced discoverability and impact
100 journals with taxonomies to increase discoverability. Readers
who use taxonomies on society hubs to access content download
on average three times the number of articles.

Developing the best possible author experience

In 2018, we made a series of updates to make the process quicker
and easier for authors:

A Simplified the process for funded authors by combining order
and license -signing into one step in Author Services.

a n dA RWddédpustorh messagesfar authbryaboutifunding.p ol i ¢y

A Turned on auto -selecting OnlineOpen for known Wiley Open

gets resear cher s AccaspAcdounpfundet authdised qui ckl y and

A Improved the search functionality for author addresses,
institutions, and funders.

A Launched the Journal Finder service on Author Services.

A Introduced live chat support on Author Services. More than 500
authors per month have used the service.

Supporting Early Career Researchers

In May, we held a roundtable event for ECRs to share and discuss
their publishing experiences.
the event a farlgCapeerRgseaicmets WanbNew
Directions in Research Publishing A .

We designed the Wiley Researcher Academy to support ECRs and
other authors new to publishing. The online platform now includes
50 hours of training via 14 learning pathways. This year the
Academy formed a key part of the LMI Young Scientist award
program in Vietnam.

Supporting Editors and Peer Reviewers

Wiley Editor Academy provides a series of interactive learning
modules which help editors become more familiar with publication
best practices and recent industry changes. To set up access please
speak to your Journal Manager.

Reviewer Finder Tool went from beta to live. Feedback from

WeAre now cl agdidrsfwis eRtr@mef) YoBitive.

Best Practice for Peer Review  Wiley colleagues initiated a project
to define best practice to make peer review better. Their research
led to an article in Learned Publishingand a guestionnaire for
journals to self -assess their peer review practices.

We Av

Showcasing your research on Wiley Online Library

In March, we successfully migrated Wiley Online Library to its new
home on AtyponAs
1,600 journals, 8 million articles, 21k online books, 240 MRWs, and
270k MRW articles.

The new Wiley Online Library provides a best -in-class online
experience for researchers, connecting them to the most relevant
content to support their research goals. Your journal is already
enjoying benefits, including:

o

A new journal homepage, built around your brand, curated

content, automated content feeds, and links to blogs, videos,

€ aRdsBclalimediagnbnetpBc® earnings from

A Flexible layout fully customisable so you can highlight your

content and news, and embed multimedia

A Advanced content tools  make it easy to bring together

content for Virtual Issues

A Auto -generated lists  of the most -cited, most -read, and

recently published articles

A Award -winning content tools allow tagging of images, videos,
audio, and data for researchers to easily find what they need

A Better platform stability with Wiley Online Library now

performing at top -industry -standard 99.87% uptime

WeAre often asked how Wiley Onl
publ i sher s /AnJpnk av¢ dommissiened analysis by
publishing consultancy, Delta Think, to compare Wiley Online
Library with nine other publishing platforms.  The findings are very
positive. Wiley Online Library performs as well as or better  than the
average in the 12 key areas we looked at. Wiley Online Library

rates better than other publishers for readers in discoverability
and mobile capability, for authors in analytics and reporting, and
for societies with hubs and taxonomy support.

This is part of a wider program of research to inform our roadmap
including usability studies and regular surveys to library customers,

society partners, and authors.
WILEY
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https://osf.io/uy8hn/
http://news.wiley.com/wileyresearcheracademy
https://wileyeditoracademy.na.crossknowledge.com/site/home
https://onlinelibrary.wiley.com/doi/full/10.1002/leap.1222
https://forms.office.com/Pages/DesignPage.aspx#FormId=TyT-JA6J70a-L6UgKXa3pdZ-1xrFl01Msmu2_hMJTk1UN01FSFBGQjVOTkpQSUJVQzRKN05aVFNQVSQlQCN0PWcu&Token=3183664a56ec41a0a3f616d931f6d27a

Context:Reach

Wil eyAs broad reach and differenti dntEgydt, ssarl ex0 1s6 rmateigoreal edesalre fundedAblyr ¢ hlet yovegm meot A®@pen Accessi

your content reaches the broadest possible audience. Egypt Knowledge Bank, opened up access to 108 academic
institutions and to every citizen at home, resulting in a six  -fold In early 2019, Wiley announced the pioneering new partnership
Our sales strategy is designed to deliver wide reach, sustainable increase in readership since the deal began. for Germany with Projekt DEAL, which will improve and lead the
revenue streams, and the greatest possible readership in the best way in which knowledge is created and shared more openly.
institutions so that your journal can achieve the high readership, In Turkey, after many years of negotiation, we signed a national
high impact, and high profile it deserves. license agreement with The Scientific and Research Council of 705 institutions , including the most important science and
Turkey, providing 199 institutions with access to all Wlley journals research Organisations in Germany, have access to r ead
Combining the expertise of colleagues across sales, government for a five -year term. full portfolio of journals, and researchers at those institutions may
affairs, digital design and delivery, analytics, publishing, and publish articles Open Access in Wiley -published journals.
marketing, we work together to ensure maximum discoverability Driving a sustainable route to Open Access

for your journal. .
your) Representatives from

Wiley is working with funders and institutions all over the world Projekt DEAL and

Driving readership through global reach to help achieve their aspirations to move to an Open Access Wiley at the signing
future.
Our sales reach is among the widest in the industry  ? Wiley certtemonﬁ/_ for the new
employs a library sales force of more than 80 colleagues in 30 In northern Europe particularly, there is wide  -scale support at a partnership.
global offices, managing 4,000 licensed customers. national level to accelerate the move to Open Access, and the
influence of initiatives like OA2020 and Plan S is growing globally.
In 2018, readership of articles on Wiley Online Library increased by We provide more details on this on page 8.
9%, building on an increase of 17% in 2017 and 14% in 2016.
Articles were downloaded 390 million times in more than 16,000 The Sch0|ar|y communications environment is Changing, and new
institutions in more than 240 countries and territories. business models are needed to Support this Change_
Wide -reaching licenses, negotiated at the national level Our transitional  licenses in the Netherlands and Austria enable Wiley is the first publisher to sign a major country -
Wiley and our partners to support OA transition in a sustainable wide agreement like Projekt DEAL.  The partnership extends
The scale of our sales team, together with the expertise of our and manageable way. Wide -reaching 8 Re ad an d li®nsésl i s befond the implementation of "publish and read" to include a
government affairs team, means that for many years Wiley has like these secure, and often expand, access for journals in top commitmentto new initiatives to drive OA publication of top tier
played a pioneering role in partnering with governments and research institutions and offer researchers at participating scholarship in Germany, including the launch of a flagship Open
funders to secure funding and to design new licenses that meet institutions the opportunity to publish OA at no individual cost. Access journal, an Open Science and author development group,

their strategic needs. and an annual research symposium for early career researchers.

A Our 2016 pilot license with the  Dutch Universities Association

We see the impact of recent national deals in Russia and Egypt (VSNU) covers the top 14 research institutions and actively Hailedasj a br e ak tfdr Omen Acbess j by the German

reflected in sustained readership growth. supports the required 10 -year transition to Open Access for Dutch Minister for Science and Education, Anja Karliczek, this
research. agreement shows what can happen when the university, funder,

In Russia, our 2017 deal with the prestigious Russian National and publishing communities join forces, and demonstrates our

Library of Science and Technology, covering 120 of the best A Our 2017 license deal with the Austrian Academic Library commitment to keeping the researcher at the heart of our

research institutions, restored readership quickly after the Consortium, KEMO, includes both readership and OA publication publishing strategies.

previous license was cancelled suddenly following budget cuts. at 22 member institutions.

Readership is up more than 70% in 2018.

WILEY



Context:Reach

Securing your reach and revenue in mature markets

In 2016, we launched a simplified sales model for mature library
customers to provide wide dissemination of your research and
security for your revenues despite current pressures on budgets
and projections for continued flatness or low growth.

In 2018, more than 2,500 institutions, buying as part of 39
consortia in 25 countries, offered access to journals under the
Wil ey YAl Il J @ d0fbmare thaf in RA1E @usteneers in
Austria, South Africa, Turkey, and Hong Kong converted to this new
license in 2018.

There is strong evidence that the wider circulation of more journals
in more institutions under the new license has resulted in high
increases in readership, with some customers reporting increases
as much as 20%.

A different sales approach for different areas

B cstoviisnea markee

Fast-Maturing Market

e / |
Watch / Outreach Market /| 4 r'd

special Focus for
Growth

Click here to see the full -size version.

In fast -maturing markets  (shaded orange on the map), we
see the results of many years of working closely with national
organisations, as with our new license in Turkey.

In 2018, we signed our first big deal in  Indonesia. At the
beginning of 2019, access to over 500 journals opened up at the
National Library of Indonesia.

In areas with high growth potential (striped areas), accelerating
the development of a knowledge -based economy is at the heart of
many national agendas.

China and India remain a key strategic focus.

In India our strategy for growth is to sell curated collections of
contentto private and technical institutions, and to invest  in
supporting author development via initiatives like the Wiley
Researcher Academy. We renewed access to 10 journals and
added access to another 128 at Banaras Hindu University, part of
the prestigious Indian Institute of Technology.

In 2018, China overtook the US, for the first time ever, in the
number of papers published in  English-language journals. As part
of continued investment to capitalise on rapid growth in China, we
expanded our Shanghai and Beijing offices from 76 to over 100
colleagues. These teams are led by a dedicated Vice President &
Editorial Director in China who is spearheading our investment in
sales, marketing, and publishing teams as a priority.

In sales, we renewed and expanded our license with the DRAA
consortium of 254 libraries, making journals available to over 8
million students. We also expanded access under our license with
the Chinese Academy of Science from 75 to 124 institutions.

Unwadt ch/ out r e a c ligreeny wekaeetfostéring
relationships with government funding agencies to promote the
importance of access to research in supporting education and
economic growth.

Opening up new audiences globally

Brazil: We renewed the national license with CAPES, securing
access to journals in 358 institutions.

France: Our licenses with INSERM, INIST-CNRS and the IRD all
expanded to include more research labs, benefitting journals in
the life sciences in particular. 1,144 labs now offer access as part
of the INSIST-CNRS deaP up from 500.

India: Our licenses reach 480 institutions in all. Readership
increased by more than 35% in 2018.

Japan: In our second largest revenue market, the JUSTICE
consortium includes 475 institutions buying under license.

Jordan: A new license in 2016 opened up access in 11
institutions. Readership increased by 49% in 2016, 22% in 2017,
and 27% in 2018.

Poland: Over 550 institutions now offer Wiley journals, including
10 journals added in 2018.

Pakistan: The number of institutions with access continues to
grow, up by more than 20% since 2015. Ten hew member
institutions were added in 2018. Annual readership has grown
overall by 47% over the same period.

Romania: We renewed a deal with the 38 -member Anelis
consortium following two years of low or no access. Readership
increased by over 30%. W e also signed a national deal to access
backfiles.

Tunisia: After signing a new license in 2017 covering 275
institutions, readership grew by 12% in 2018.

WILEY
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Context: Sustainability

Key policy impacts around the world

In 2018, Wiley engaged proactively with policymakers and funders
across major research centers worldwide to favorably shape
policies affecting the scientific community, including funding levels
and Open Access mandates. We regularly coordinate responses to
consultations and surveys on policy issues.

United States ? the Administration has begun to show interest in
OA and open science policies after several years of relative quiet.
The Office of Science and Technology Policy (OSTP) is reviewing the
White House OA directive from 2013, which led to 12 -month OA
policies across all major funders. No concrete policy proposals

have emerged, and this issue is likely to be subject to further
deliberation in 2019.

Agencies continue to focus on implementation of existing policies:
CHORUS signed new partnership agreements in 2018 with the US
Agency for International Development, the National Institute of
Standards and Technology (NIST) and the US Department of
Agriculture.

Interest in open data is also high. The National Institutes of Health
issued a request for information on a possible data management

and sharing policy, which could be finalised in 2019.

In Congress, neither the House nor the Senate considered the Fair
Access to Science and Technology Research Act (FASTR) bill, which
would codify 6 - or 12-month embargoes, and the bill attracted little
support.

Congress successfully passed the Open Government Data Act,
which, thanks to publisher advocacy, includes provisions to ensure
intellectual property rights are respected as agencies make data
assets maintained by the government publicly available. Interestin
open data issues will likely continue into 2019.

United Kingdom ? the unresolved and divisive nature of Brexit
continues to exert dominance over the policy landscape. April

2018 heralded the establishment of UK Research and Innovation
(UKRI), comprising the research councils HEFCE and Innovate UK.
UKRI has embarked upon a review of the post -Finch OA
landscape. A public consultation in 2019 is likely, and Wiley is
working with the Publishers Association and other relevant
stakeholders to ensure full engagement in this process.

European Union ? the main development of 2018 was the launch
of Plan S to be carried forward by cOAlition S, a group of national
research funding organisations, with the support of the European
Commission and the European Research Council (ERC).

cOAlition S signals the commitment to implement measures to
ful fill i t s BwyaokOnscigntifi¢c puldicatmhsehat redult
from research funded by public grants provided by participating
national and European research councils and funding bodies, must
be published in compliant Open Access Journals or on compliant
Open Access Platforms j

Open Access policies around the world

5,

Y %

Established Green Gold OA Green o
¥ OA Policy with Policies OA No policies
some Gold Policies

Click here to see the full -size version.

As well as mandating that the research they fund must be
published in an OA journal or platform, cOAlition S excludes
hybrid journals from the definition of OA. At this stage, Plan S is a
statement of intent and will be under review in 2019, probably
with results in the second half of next year. Details of how Plan S
will be adopted into the policies of specific funding bodies remain
to be seen.

Global support for Plan S continues to grow, with the Bill & Melinda
Gates Foundation signing up in November, and growing interest in
China.

Wiley continues to engage extensively on Open Science, copyright,
and other relevant policy areas at both the EU and individual
member state level.

Un related matters, the European
Policy Platform (OSPP) continues to develop policy guidance in

areas including rewards, new metrics, the European Open Science
Cloud, research integrity, skills, and FAIR open data, and will
communicate this guidance in 2019. Likewise, the Digital Single
Market copyright proposals are scheduled before European

Parliament elections in May 2019.

China ? the government announced a major consolidation of
science agencies in March, placing the National Natural Science
Foundation (NSFC) z the premier individual grant making agency 7
and the State Administration of Foreign Experts Affairs under the
Ministry of Science and Technology (MOST).

The reorganisation is the biggest change for the NSFC since its
establishmentand has raised questions within the research
community about how this will influence the long  -term direction of
research funding in China, as MOST has traditionally targeted
larger, results -driven efforts aligned with national priorities.
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Context: Sustainability

ChinaAs State Council al so announ c publlic gerepiopandvwdemapplicationuof seienceelieectly with i n Sense about Science: We continued to supportthe Maddox prize
2018 on the treatment and storage of scientific data, including in policy -makers. In Brussels in May, delegates from a range of for sound science in the face of adversity , as well as peer reviewer
relation to publishing, in | ine wi sohieti¢shigcusged ®Aepubtismegmodels, datarstearing,iamig v i e w training workshops held in 2018.
of research data as a valuable strategic resource. research funding, and explored Brexit and support for UK and EU
collaboration. Research funding and Open Data were key topics for WeAve also coll aborated with several
Several Chinese organisations expr thsaB@ aeeiingstirecluding How governBBantrcanpverk\wvgthtRel a n S science communication at their own events. At the International
in late 2018, but no formal commitments have been made and research community to maximise the impact of funded research. Assaociation for the Study of Pain conference, we held a Media
ChinaAs major research funders-continue to i mplement green, 12 Roundtable , an open discussion building relationships and trust
month embargo OA policies. Research Impact in Policy roundtable ? Hosted as part of the between science journalists, communicators, and researchers. You
Global Evidence and Implementation Summit in Melbourne, can read about what they discussed here.
Japan? funders are moving slowly to implement a 2015  Cabinet- Australia, we brought together policy -makers and researchers for
issued OA directive as well as a follow up to the 2016 Open Science an interactive session to explore how research can better impact Keeping Wonder Alive video series: four videos released during
plan reaffirming a Green, 12 month OA policy and pressing for policy. 2018 and shared via social media shine a spotlight on the power of
more progress on Open Data. curiosity in driving research forward. Watch ~ The Archives and The
Connecting the public and science ? the importance of science Editor here.
The Japan Science and Technology Agency (JST) released a formal communication
Green OA policy in 2017, but allows funded researchers to cover Representing your  best interests
Gold OA with grant funds. In 2018, we introduced a program of pilots and initiatives, called
"BProj ect Umpact txplore and supporittelimpact of t h a Wiley continues to work with other publishers as part of the
In 2018 Japan adopted a major revision to its copyright laws, research beyond the scientific and scholarly community. We Coalition for Responsible Sharing . We believe that publishers and
extending the length of protection from 50 to 70 years after the life believe that helping researchers to achieve a wider, more diverse Scholarly Collaboration Networks like ResearchGate can and
of an author, while also adopting new copyright flexibilities research impact will lead to greater implementation and should co -exist to the mutual benefit of their authors and users,
intended to support the development of artificial intelligence in understanding of scientific evidence in society as a whole. with each respecting the other As cor
Japan. Wiley is engaging closely with institutions and major o communications.
funders, including the Ministry of Education, Science and We A v e reeehtly launched a number of initiatives to help foster a We continue to advocate for our soci
Technology (MEXT), JST and other government agencies. new relationship with the media that will help to nurture interest range of topics, including CrossRef, the Society for Scholarly
and understanding of research among the wider public: Publishing (SSP), CHORUS, and the Association of Learned and
Facilitating Connections Professional Society Publishers (ALPSP), among others. We work
World Federation of Science Journalists: In 2018 we organised with groups like CODATA the World Data System , the Research
We believe it is our role to facilitate connections between societies YScience TalksA webinars as part o ilhice, DAdChedNISOr GASPA ARt CHORUY thedd S J
and partners and colleagues in government, in the media, and in which represents 1(_)1000 science and technplogyjqurnallsts around organisations enable research data to be used, re -used, cited, and
industry organisations, to help ensure a sustainable future for your the world, The webinars educated member journalists on how to accredited.
journal. accurately and successfully report on scientific research and _ We also support organisations like the International Society for
covered topics like "Understandi ngvahhiiNg/eAdthhral EdRofs ISMTE) hrid ThremittBeCoM’ S
Connecting societies with policy -makers ReportingA and dHUnderstanding Ant iphhictioRBHicd CoPREwhb pﬁdviée’lr&irﬁnﬁand other direct
Journalists in 57 member organisations have direct access to benefits to our publishing partners.
3JDoor Knocksj in Washi ngAtn, odr. C3D eaithl rdBeanchson WileysOnline Library as part of the partnership.
Knocksj, groups of society partners have the opportunity to discuss

topical issues and highlight the important role societies play in the
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Succes®lans

2018 Strategy Planning

In 2018, we hosted a comprehensive strategy meeting with you . We appreciate you taking the time to discuss the significant ¢ hanges we have seen in the publishing landscape over the last 18 months and

agree how besttorespond. We r evi ewed a range of benchmarked data relating to your j ocholarlgpublishinglenicanmentcVderhgpe you foundr s, wi t h
it as valuable as we did to use the day to refine the overall vision, goals, and shorter term objectives for your journal ? in particular in the following key areas which are going to be crucial for long  -term success.

These goals have shaped our publishing plans through the year, with a number of specific actions and objectives agreed under each heading. Here we recap the key strategies we agreed with you. More

detailed information relating to marketing and content management follows in this report.

Your current plan

Growing your Output
Expand article output in key high impact geographical regions m . .
Further leverage marketing opportunities to drive submissions Engagmg Wlth Open ResearCh
U i Model potential Open Access flip

Attract new Editorial Board members/representation in China

Increase author representation from South America

Increase members/Editorial Board representation in Central and South America
Increase discoverability

=a =4 =4 -8 -8 -4

A/, Diversifying your Revenue

1 Help drive membership in China
Improving Efficiency
Brought JVS/AVS to an #house Editorial Office setup
Improved author experience by simplifying the submission format
Improved author experience by reducing author revision times
Reducing publication times by reducing reviewer times
Continue to reduce production times, bring down to 30 days average

= =4 = =8 —a

Looking ahead through 2019

Over the next 12 months we will be focusing on the new in  -house Editorial Office set-up and growing output in key high impact geographical regions . We look forward to working with you to implement these
plans and discuss our progress over the course of the year. We expect the plan will evolve over time as new opportunities ari se and impacts of our actions are realised.
Our next strategy review meeting is planned for July. At that time, we will review progress on the full, prioritised success plan we developed following the meeting and use some of the strategic planning

framework tools weAve devel oped to map out the way forward.
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Circulation

Global Reach Reach by Region

o Region 2016 2017 2018

: Australia & NZ 167 166 167

d Canada 79 81 73
> China 243 253 306
= Europe 1,929 2,237 2,887
2 Japan 160 156 155
Rest of World 1,555 1,967 1,991

UK 118 121 124

USA 572 592 613
Grand Total 4,823 5,573 6,316

® Qlik

This table shows the number of institutions, by region, with
accessto the latest contentin your journal via either a Wiley
license or a traditional (title -by-title) subscription.

In 2018, 6,316 institutions offered access to the latest content in
your journal via either a Wiley license or a traditional (title -by-
title) subscription. On this map, darker shading shows where
circulation is most concentrated. Countries shaded in gray may
be covered by philanthropic initiatives.

In 2018, our philanthropic initiatives extended low-cost or free
access to current contentto 7,911 developing world institutions.

Additional Reach: EBSCO

Wi | eayrahgement with EBSCOallows us to extend the reach of your journal beyond core academic libraries. In 2018, 1,678 institutions
accessed embargoed content of at least one year old from your journal via EBSCOdatabases. This is a 6.3% change from 2017.

Reach by Access Type

Sales Model 2016

Institutions with access via

the Wiley license 4,806

New JAIIl Journalo%j
Other licenses 3,865
Institutions with access via
traditional subscriptions 17
Online 2
Print and online 4
Print 11
Total 4,823

In 2018, 6,308 institutions offered access to your journal

2017 2018

5,562 6,308

| i1,é8& n's 2571

3,775 3,737
11 8
3 2
2 1
6 5
5,573 6,316
viaa

Wiley license, often through a consortium. Of these institutions,
2,571 had accessvia the 3 A burnalg)' license model, offered to
mature library customers since 2016. This includes 36

institutions that

of fered

access

In addition, 8 individual institutions offered access via traditional
(online, print and online, or print) subscriptions.
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. Readership

Article Downloads Trend
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This chart shows the increase in the number of full -text article
downloads for your journal in the period 2009 to 2018. The
total includes usage on Wiley Online Library, EBSCQ and other
third -party databases. Downloads via Wiley Online Library
decreased by -0.7% in 2018. This compares with an increase of
11.8% across all Wiley journals in the Ecology subject area.

Article Downloads by Source

Top 10 Downloading Countries
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This chart shows the origin of full -text downloads of your
journal across Wiley Online Library and other

providers.

major third party

H United States
H China
m Germany
M United Kingdom
M Australia
m Brazil
m Canada
7% W France
6% . M Spain

v i
% | .
5% (5% ‘w‘ e m Czech Republic

Hm Others

This chart shows the top 10 countries from which articles in your
journal were downloaded via Wiley Online Library in 2018, and
the percentage each country contributed to total usage. All
other countries are combined under "Others 3 .
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Readership

Most Downloaded Articles on Wiley Online Library

Rank
1

N

N~ o o b~ W

9
10

Author(s)
Wilson, J.et al.
Kleyer, M. et al.

Pillar, V. et al.
Pértel, M. et al.

Dixon, P.

Ellison, A. & Degrassi, I.

Smith, M. et al.
Bhatta, K. et al.

Fantinato , E.et al.

Bello, F. et al.

Article Title

Plant species richness: the world records

Assessing species and community functional responses to environmental gradients: which multivariate
methods?

Linking biodiversity to ecosystems: A task for plant community ecologists
Mapping plant community ecology
VEGAN, a package of R functions for community ecology
All species are important, but some species are more important than others

Assessing community and ecosystem sensitivity to climate change - toward a more comparative approach

Does tree canopy closure moderate the effect of climate warming on plant species composition of
temperate Himalayan oak forest?

New insights into plants co -existence in species -rich communities: The pollination interaction perspective

Partitioning of functional diversity reveals the scale and extent of trait convergence and divergence

This table includes details of the ten most-downloaded articles of 2018. The average number of downloads per article published in your journalin 2018 was 137.
Across all journals that Wiley publishes in the same subject area, the average number of downloads per article was 399.

Top Referrers

Article Downloads via Wiley Content Sharing

Volume
23
23
29
28
14
28
28
27
29
20

Issue

4

N A O R R

No. of Accesses
1,206
1,075

909
834
750
696
681
643

614
608

In 2018, 12 sharing links were generated via the new Wiley Content Sharing
service through ReadCube, resulting in 12 full -text downloads. In addition ,
links shared by authors resulted in 167 downloads. Links shared by media

Rank Referrer Service % of Downloads
1 Google Scholar 31.4% /
2 Google Search 23.4%
3 Institutions and Library Services 6.6% w sites generated a further 7 downloads.
4 ISI Web of Knowledge 3.2%
5 Bing 1.0%

Open search continues to play a key role in driving readership. This table shows the % of total downloads
resulting from referrals from each site.
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Author ExperienceSubmissions

New Submissions Accepted and Rejected Articles Quantity and Speed of Reviews
600 350
300 ScholarOne 2016 2017 2018
500 ]
400 250
H Other i
200 i':']t‘/ir;t:;rn‘:;:xlew 1,520 1,638 1,783
300 M Letter B Accepted
m Editorial 150 m Rejected Number of reviews 662 612 680
200 completed
= Article 100 Median days to review
cay 20.2 20.2 205
100 50 completion
0 0
2014 2015 2016 2017 2018 2014 2015 2016 2017 2018
The total number of submissions in 2018 remained almost the This chart shows the number of accepted and rejected papers This chart shows review data for the past three years from
same as in 2017. listed in the year the decisions were made. Only final decisions ScholarOne.

are counted.

Additionally, 234 reviews were claimed on Publons in 2018 by
The acceptance rate is calculated as a proportion of accepted 127 reviewers, a 30.5% uptake.
papers to all papers with a final decision. The number of final
decisions is calculated using the original articles with the
decision taken in that year. The accept rate was 31.2% in 2018,
an increase from 26.3% in 2017.
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Author ExperienceSubmissions

Speed of Review Process

Country of Submission

Median number of days (min  -max) 2016 2017 2018
Submission to first decision 26 (0.0-191) 22 (0.0-262) 31 (0.0-272)
Submission to final decision 23 (0.0-847) 17 (0.0-898) 33(0.0-1,197)
Submission to acceptance 209 (0.0-847) 212 (0.0-898) 228 (0.0-1,197)

Articles are included in the year the decision was made, and includes all articles, whether or not they
were sent out to peer review. The number of days from submission to acceptance in 2018 was a
median of 228 days, up from 212 days in 2017.
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This chart shows the top 15 countries ranked by the number of submissions to the journal. All
submissions counted were submitted in 2018.
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. Author ExperiencefPublication

Publication Data

Print Online Number Number Average number of days Average number of days Average number of days Average number of days
Volume:lssue L Publication . Print run from acceptance to from receipt at Wiley to from receipt at Wiley to from receipt at Wiley to
Publication Date of pages of articles . . . L2 L L ) L
Date receipt at Wiley Early View publication online issue publication print publication
29:1 08 Mar 2018 50 Fep 2018 126 14 154 12 42 102 118
29:2 28 May 2018 08 May 2018 229 22 130 20 54 113 133
29:3 30 Jul2018 13 Jul 2018 216 22 90 14 62 146 163
29:4 18 Sep 2018 30 Aug 2018 228 22 90 16 56 108 127
29:5 15 Nov 2018 23 Oct 2018 151 14 85 17 44 88 111
29:6 22 Jan 2019 25 Dec 2018 135 12 132 17 48 84 112

WILEY



Author ExperiencePublication

Five Year Comparison

Average days
from receipt Average days
Number Number of | Number of ecelp from receipt at
Year Volume of Issues ages articles at Wiley to Wiley t int
pag Early View 'eg:. © prin

publication publication
2018 29 6 1085 106 52 131
2017 28 6 1266 121 52 133
2016 27 6 1323 130 51 146
2015 26 6 1234 119 40 153
2014 25 6 1509 145 40 226

Turnaround Times

As you may see, the Early View time is 52
However, we will ensure to maintain the EV times at 27 -30 days for the future articles.
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. Author Experiencefublication

Author Contributing  Countries Online Open Atrticles
Country Number of articles India 1
Year Number of articles
Argentina Italy 5
Australia Japan 1
Belgium Mexico 3 2018 2
Brazil Netherlands 3 2017 2
Canada New Zealand 1 2016 5
Chile Norway 6
China Portugal 2
hR li
Czech Republic South Africa 7
Denmark -
Spain 6
Estonia
Sweden 7
Finland
Switzerland 3
France
United Kingdom 3
Germany
United States 32
Hungary
Unknown 1
Uruguay 1
Summary 145
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Circulation

Global Reach Reach by Region

o Region 2016 2017 2018

: Australia & NZ 166 165 167

d Canada 78 80 73
> China 241 252 307
= Europe 1,710 2,039 2,890
2 Japan 153 150 159
Rest of World 1,547 1,960 2,173

UK 108 112 125

USA 554 575 608
Grand Total 4,557 5,333 6,502

® Qlik

This table shows the number of institutions, by region, with
accessto the latest contentin your journal via either a Wiley
license or a traditional (title -by-title) subscription.

In 2018, 6,502 institutions offered access to the latest content in
your journal via either a Wiley license or a traditional (title -by-
title) subscription. On this map, darker shading shows where
circulation is most concentrated. Countries shaded in grey may
be covered by philanthropic initiatives.

In 2018, our philanthropic initiatives extended low-cost or free
access to current contentto 7,911 developing world institutions.

Additional Reach: EBSCO

Wi | eayrahgement with EBSCOallows us to extend the reach of your journal beyond core academic libraries. In 2018, 1,346 institutions
accessed embargoed content of at least one year old from your journal via EBSCOdatabases. This is a 11.0% change from 2017.

Reach by Access Type

Sales Model 2016

Institutions with access via

the Wiley license 4,538

New JAIIl Journalo%j
Other licenses 3,597
Institutions with access via
traditional subscriptions 19
Online 2
Print and online 4
Print 13
Total 4,557

In 2018, 6,492 institutions offered access to your journal

2017 2018

5,321 6,492

| i1,é8& n's 2571

3,534 3,921
12 10
3 2
2 1
7 7
5,333 6,502

viaa

Wiley license, often through a consortium. Of these institutions,
2,571 had accessvia the 3 A burnalg)' license model, offered to
mature library customers since 2016. This includes 36

institutions that

of fered

access

In addition, 10 individual institutions offered access via traditional
(online, print and online, or print) subscriptions.
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. Readership

Article Downloads Trend
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This chart shows the increase in the number of full -text article
downloads for your journal in the period 2009 to 2018. The
total includes usage on Wiley Online Library, EBSCQ and other
third -party databases. Downloads via Wiley Online Library
decreased by -1.7% in 2018. This compares with an increase of
11.8% across all Wiley journals in the Ecology subject area.

Article Downloads by Source

Top 10 Downloading Countries
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This chart shows the origin of full -text downloads of your
journal across Wiley Online Library and other major third party
providers.

H United States

H China

m Germany

M United Kingdom
M Australia

m Brazil

H France

W Canada

W Italy

W Spain

Hm Others

This chart shows the top 10 countries from which articles in your
journal were downloaded via Wiley Online Library in 2018, and
the percentage each country contributed to total usage. All
other countries are combined under "Others 3 .
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Readership

Most Downloaded Articles on Wiley Online Library

Rank Author(s) Article Title Volume Issue No. of Accesses
1 Mucina, L. et al. Vegetation of Europe: hierarchical floristic classification sygtgm of vascular plant, bryophyte, lichen, and 19 0 2785
algal communities '
2 Foster, C. et al. Effects of fire regime on plant species richness and comppsmon differ among forest, woodland and heath 21 1 693
vegetation
3 Er d,d.=tal The edge of two worlds: A new review and synthesis on Eurasian forest  -steppes 21 3 535
4 Husson, E.et al. Unmanned aircraft systems help to map aquatic vegetation 17 3 452
5 Matevski, V. et al. Syntaxonomy and biogeography of dry grasslands on calcareous substrates in the central and southern 21 3 248
Balkans
6 Kapfer, J.et al. Resurveying historical vegetation data - opportunities and challenges 20 2 442
7 Smith, A. et al. Annual mowing maintains plant diversity in threatened temperate grasslands 21 2 436
8 Bargmann , T.et al. Life after fire: smoke and ash as germination cues in ericads, herbs and graminoids of northern 17 4 428
heathlands
9 Chiarucci, A. et al. Long-term investigations and experimental manlpulatlpns: Useful perspectives for applied vegetation 21 1 417
studies
10 Chytry, M. et al. Vegetation survey: a new focus for Applied Vegetation Science 14 4 417
This table includes details of the ten most-downloaded articles of 2018. The average number of downloads per article published in your journalin 2018 was 124.
Across all journals that Wiley publishes in the same subject area, the average number of downloads per article was 399.
Top Referrers Article Downloads via Wiley Content Sharing
Rank Referrer Service % of Downloads
0,
! Google Search 25:3% / In 2018, 8 sharing links were generated via the new Wiley Content Sharing
2 Google Scholar 24.6% service through ReadCube, resulting in 7 full -text downloads. In addition , links
o _ _ shared by authors resulted in 152 downloads. Links shared by media sites
3 Institutions and Library Services 8.4% generated afurther 4 downloads.
4 ISI Web of Knowledge 3.5%
5 EBSCO 1.0%

Open search continues to play a key role in driving readership. This table shows the % of total downloads
resulting from referrals from each site.
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New Submissions
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The total number of submissions in 2018 decreased by  -17%
compared with 2017.

Author ExperienceSubmissions

Accepted and Rejected Articles

Quantity and Speed of Reviews

160
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o
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o o o

This chart shows the number of accepted and rejected papers
listed in the year the decisions were made. Only final decisions
are counted.

The acceptance rate is calculated as a proportion of accepted
papers to all papers with a final decision. The number of final
decisions is calculated using the original articles with the
decision taken in that year. The accept rate was 36.0% in 2018,
an increase from 31.4% in 2017.

ScholarOne 2016 2017 2018

Number of review

Baatieg 768 747 715
invitations sent

Number of reviews 338 324 302
completed

Median days to review 20.9 20.9 20.1

completion

This chart shows review data for the past three years from
ScholarOne.

Additionally, 125 reviews were claimed on Publons in 2018 by
55 reviewers, a 26.9% uptake.
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Speed of Review Process

Author ExperienceSubmissions

Country of Submission

Median number of days (min  -max) 2016 2017 2018
Submission to first decision 31 (0.0-233) 24 (0.0-210) 37 (0.0-154)
Submission to final decision 10 (0.0-822) 31 (0.0-725) 51 (0.0-853)

Submission to acceptance

195 (0.0-822)

223 (0.0-725)

207 (0.0-853)

Articles are included in the year the decision was made, and includes all articles, whether or not they
were sent out to peer review. The number of days from submission to acceptance in 2018 was a
median of 207 days, down from 223 days in 2017.
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This chart shows the top 15 countries ranked by the number of submissions to the journal. All

submissions counted were submitted in 2018.
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. Author ExperiencefPublication

Publication Data

. Online Average number of days Average number of days Average number of days Average number of days
. Print L Number Number . . - . - . :
Volume:lssue L Publication . Print run from acceptance to from receipt at Wiley to from receipt at Wiley to from receipt at Wiley to
Publication Date of pages of articles . . . L2 L L ) L
Date receipt at Wiley Early View publication online issue publication print publication

21:1 06 Mar2018 | 15 Fep 2018 165 18 139 16 62 154 173
21:2 27 Apr 2018 26 Apr 2018 178 17 119 22 60 137 138
21:3 11 Sep 2018 25 Aug 2018 215 15 100 14 47 147 164
21:4 14 Jan 2019 13 Nov 2018 174 13 100 15 47 126 188
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Author ExperiencePublication

Five Year Comparison

Average days
from receipt Average days
Number Number of | Number of ecelp from receipt at
Year Volume of Issues ages articles at Wiley to Wiley t int
pag Early View |eg:_ 0 prin

publication publication
2018 21 4 732 63 55 164
2017 20 4 718 66 51 145
2016 19 4 1010 74 54 143
2015 18 4 738 73 48 163
2014 17 4 796 75 43 202

Turnaround Times

As you may see, the Early View time is 55

However, we will ensure to maintain the EV times at 27

-30 days for the future articles.
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Author Experiencefublication

Author Contributing  Countries Online Open Atrticles
Country Nl;r::it;?gsm Country oyinrqtibc?és Year Number of articles

Australia 2 Japan 1 2018 4
Austria 2 Kenya 1 2017 3
Brazil 3 Mexico 1 2016 2
Canada 1 Netherlands 2
China 1 New Caledonia 1
Colombia 1 Norway 3
Czech Republic 6 Portugal 1
Estonia 1 Slovenia 1
France 7 South Africa 3
Germany 6 Spain 5
Hungary 2 Sweden 3
Italy 3 United Kingdom 2

United States 14

Unknown

2
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Marketing

Your 2018 Marketing Objectives

At the start of the year, we agreed upon the following marketing objectives and priorities for the IAVS
journals :

w Engage with authors and encourage submissions
w Increase brand awareness

w Grow readership

In 2018, through ongoing data analysis, discussion, and collaboration with you, we have achieved
these objectives using a carefully selected series of marketing tools and tactics. QOutlined below are
some of the key initiatives used to promote the IAVS journals.

000
RN

Promoted at 5 Top 3
Conferences Author Readership
Campaign Campaigns

A

523 Social SEO Initiatives
Media Enhancing
Mentions Discoverability

Innovative Marketing Strategy

Focusing on the needs of researchers, we are tailoring our communications and strategies to engage
and enable them to achieve high readership and create maximum impact with their work. The ways

we are doing this include:

Testing and experimentation:

To continually deliver an effective marketing service, we have

introduced multiple campaign pilots in which we trial new ideas on a small scale. If effective, we

recommend these campaigns to partners sharing similar marketing objectives and invest in

resources to amplify their success. For example, we are currently implementing a pilot campaign

that congratul ates authors whose articles have been
published issue on Wiley Online Library, with the aim of  helping to nurture author relationships.

Delivering value to your authors and readers: We are actively finding new ways to deliver the
most relevant and useful content to your authors and readers. By creating and distributing

infographics,

Vi

deos, and bl ogposts aimed at your t

readership and engagement. We also utilise multi  -email campaigns, creating customised journeys
tailored to author and reader needs and tailoring future messaging using the content they engaged
with in earlier emails to ensure that promoted content is relevant.

New data analytics and targeting capabilities: Using new technology, we now capture more

data about your authors and readers, enabling us to better target a specific audience and

communicate only the most relevant information that, in turn, generates greater engagement

results for your marketing campaigns. For example, we can create a list of authors who have

published research on a specific topic in competincg

submissions initiatives.

Talloring the message:  We have conducted extensive research to better understand the values of
different types of researchers, authors, and librarians. This insight allows us to develop outreach
strategies with the most relevant content that appeal directly to the individual. We can apply our
research and collaborate on developing unique messaging to showcase the reasons the authors
you want to attract should submit to your journal.

Supporting society marketing:

As a publishing partner, we are developing a range of toolkits and

whitepapers to support your society initiatives, including resources for member engagement,
advocacy opportunities, conference planning, and social media best practices. For example, our
Member Resources hub provides eight ways to engage and inspire your members and build a

strong community.

WILEY
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Author Engagement Initiatives

Email Campaigns

The ability to attract and retain more of the top authors in the field is a priority for long-term success of
Applied Vegetation Scienceand Journal of Vegetation ScienceOur marketing efforts support this goal
through actively targeting authors, encouraging them to submit ? and keep submitting ? their best
work to your journals . Efforts to reach relevant authors in key disciplines include the initiatives in the
table on this slide.

Open Access Promotion

With the changing publishing landscape, Open Access has become increasingly important for authors.
We promote this publishing option to authors in the following ways:

w Web Banners
Displayed on Wiley Online Library pages, the banners educate authors on the benefits of
publishing Open Access and promote the Open Access publishing option.

w Email Campaigns
Emails to inform authors of the option to publish their research Open Access and highlight the
benefits of Open Access publishing .

w Open Access Week
Adedicated week in October where Wiley promotes publishing Open Access in the journals
offering the flexibility to choose Open Access. Activities include promotion through blog posts
and a social media campaign.

Author Workshops & Webinars

We offer a variety of workshops and webinars aimed at providing authors with expert advice on a
broad range of publishing topics, from writing a scientific article and increasing discoverability to
understanding peer review and publishing ethics.

Promotion of Author Services

The Author Services platform, where authors can track the performance of their articles, is promoted
through multi -email marketing campaigns as well as targeted advertising using Search Engine
Optimisation strategies. New platform features being developed include the addition of article -level
metrics and Altmetric scores to the Dashboard, with fully redesigned and seamless user journeys.

Initiative

Results

Top Author #Top20Article

Aut hor s

papers from the previous two years were

from y omost-dywoloaded al As
recogni sed

for their contribution to the journal through a journal -
branded email campaign and social media promotion.

The email campaign had a 60% Unique
Dpen Rate and an 809 % Total Open
Rate. The #Top20article social campaign
had 1.4M impressions and very positive
author feedback.

WILEY

Journal of Vegetation Science

Acvances i plant ormmuny ecsogy

Congratulations — your article was one of our top
downloaded articles in recent publication history!

Dear Aileen Irons,

We are pleased to announce that your arficle All species are important, but
some species are more important than others, published in Journal of
\Vegetation Science, was one of the journal’'s top 20 most downloaded recent
papersl*

As of year-end 2017 your article has received 608 downloads.
What this means:

= Amongst arficles published between 2016-2017. your article received
some of the highest downloads in the 12-months post online
publication

= Your article generated immediate impact and helped to raise the
visibility of Joumal of Vegetation Science

Your contributions are vital to growing the profile of Joumal of Vegetation
Science.

WILEY

Applied Vegetation Science

Conservation, restoration and survey of plant commonities

Congratulations — your article was one of our top
downloaded articles in recent publication history!

Dear Aileen Irons,

We are pleased to announce that your article Taxonomic and functional
vegetation changes after shifting management from traditional herding
to fenced grazing in temperate grassland communities, published

in Applied Vegetation Science, was one of the journal’s top 20 most
downloaded recent papers!®

As of year-end 2017 your arficle has received 383 downloads.
What this means:

« Amongst arficles published between 2016-2017, your article received
some of the highest downloads in the 12-months post online
publication

« Your article generated immediate impact and helped to raise the

visibility of Applied Vegefation Science

Your contributions are vital to growing the profile of Applied Vegetation
Science.

WILEY
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Conference Engagement

Events
Conferences and events provide strong branding opportunities for the IAVS journals and gives Wiley a

chance to interact face-to-face with authors and readers. In 2018, your journals were promoted at
these 5 conferences:

BRITISH ECOLOGICAL SOCIETY ANNUAL MEETING 2018

ECOLOGICAL SOCIETY OF AMERICA

(V)

(V)

w ECOLOGICAL SOCIETY OF JAPAN ANNUAL MEETING 2018
w INTERNATIONAL ASSOCIATION FOR VEGETATION SCIENCE
w

PLANT BIOLOGY EUROPE EPSO/FESPB CONGRESS 2018

Attendee Engagement Activities
We employed a range of techniques to encourage brand engagement  with your journals , including:

w Digital display promotion including iPads  preloaded with publishing content

w Interaction on a range of s ocial media platforms during the conference, encouraging real-time
conversation around keythemes

w Printed promotional materials centered around your 2018 marketing objectives
w Booth engagement activities

w Sponsorships of conferences and events

Experience a new dimension
of scholarly research

wﬂqdlpmuthweycmr\-‘
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Brand Awareness : Social Media and Publicity

Social Media

Social media is a valuable channel for engaging with readers and authors. Used effectively, it can
expand your reach, increase engagement, generate web traffic, and drive brand awareness among
target audiences.

In 2018, we used our community social media feeds to actively engage with influencers and promote
Journal of Vegetation Scienceand Applied Vegetation Scienceesearch . Throughout the year,

@WileyPlantSci and @wileyecology saw positive growth, inviting new followers to engage with your
content.

O Wiley Ecology C naeg. ) 55

Dominance of individual plant species is more
important than diversity in explaining plant
biomass in the forest understorey
#IntIBiodiversityDay #Biodiversity25years
ow.ly/OAcx30kbkWF

Flgure 1 Open n Ggure viewsr | PowerPoine

Wiley Plant Science
22 January - §

The new issue of the Journal of Vegetation Science is out - the cover shows
a canopy crane in a tropical rain forest in Yunnan, China @JVegSci
hitp:/fow.ly/56 Xk30njG30

Journal of Vegetation Science

Advances in plant community ecology
Volume 29 bives November 2018

International Association for Vegetation Science

WILEY

Q10 1 share

° Wiley Ecology ( mman )1

Annual mowing maintains plant diversity in
threatened temperate grasslands
#IntlBiodiversityDay Entire collection
ow.ly/dvZi30kbllb Full Article
ow.ly/TyuY30kblic

~ Grace

WILEY
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Brand Awareness : Social Media and Publicity

Altmetric

The articles below were among the most liked or shared posts in 2018, as measured by Altmetric . Altmetric are qualitative data that are complementary to traditional, citation
citations on Wikipedia and in public policy documents, discussions on research blogs, mainstream media coverage, bookmarks on

-based metrics. Altmetrics can include
reference managers like Mendeley, and mentions on social networks such as Twitter and

Facebook.
Altmetric Mentions Mentions Mentlons Mentions Mentlons
. . : All ; from Policy ' . All - from Policy
JVS Article Title Attention . from Social from News AVSC Article Title . from Social
Mentions . Documents Mentions . Documents
Score Media & Blogs Media
& Patents & Patents
VEGETATION OF
PLANT SPECIES
RICHNESS: THE 49 33 27 4 0 HIERARCHICAL 76 22 0
WORLD RECORDS
CLASSUFUCATUON
CHANGES IN NEW
ZEALAND FOREST 33 65 65 0 0 DIFFERENTIAL
PLANT COMMUNITIES ORGANIZATION OF 14 8 0
FOLLOWUNG Y TAXONOMIC AND
FUNCTYONAL
WHAT WE USE IS NOT
WHAT WE KNOW: 30 o - 1 0 HUMAN LEGACIES
ENVIRONMENTAL DIFFERENTIALLY 9 . 0
PREDUCTORS Y
FUNCTYONAL
DO EXPERIMENTS EFFECTS OF
EXPLORING PLANT
DIVERSITY 27 37 36 1 0 SIMULATED e " .
ECOSYSTEM ¥ HISTORICAL TREE
LYTTER RAKUNG
GLOBAL DATABASE OF FORMALIZED
PLANTS WITH
ROOTSYMBIOTIC 26 34 33 1 0 CLASSIFICATION OF 10 , .

NdTROGEN Y

EUROPEAN FEN
VEGETATUYON
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Readership Initiatives

Campaigns Promoting Readership

Content and news from your journals was strategically featured in outreach campaigns across
multiple relevant subject disciplines . Throughout 2018, your journal was included in a range of

initiatives to encourage usage:

Initiative

Results

Sample Issue Promotion

Reminding recipients that the articles in the
first issue of Journal of Vegetation Science

and Applied Vegetation Science are free to
read.

Fascination of Plants Day

A curated cross -journal, multi -channel
campaign aimed to achieve the
objectives of the awareness event.

Biodiversity Day

A curated cross -journal multi -channel
campaign aimed to achieve the
objectives of the awareness event.

The email campaign had a 29.86% Unique Open
Rate and a .50% Unique Click-to-Open Rate,
driving Sample Issue readership and encouraging
authors to resubmit to the journal.

The email campaign had a 15% Unigue Open
Ratev and a 5.t6-@p&ni BaeeCl i ck
leading to 2,730 Full Text Downloads of the
promoted articles. The social media campaign
had strong positive engagement and the
campaign video had over 1,187 views, 70 likes,
and 40 retweets on Twitter. The Reddit AMA had
over 30 comments and a

86% Up

The email campaign was opened a total of 14,576
times and resulted in 3,678 views of the Article
Collection reading to 3,234 Full Text Downloads
of promoted articles. The email campaign, as well
as WOL ads and social media promotion led to
11,400 visits to the Article Collection and over
8,200 Full Text Downloads.

Search Engine Optimisation (SEO) and

Search

marketers works closely with Google and other search engine platforms to ensure high

Discoverability Initiatives

engines are the primary route

search results for every article published on Wiley Online Library.

access to
-ranking

for

We continually optimise features and content on your journal homepage to comply with current

recommendati

ons for discoverability

SO YyOouAre easy

experience for your audience, more traffic to your homepage, and greater readership from organic

search.

vot e

R a

International Day for
Biological Diversity
May 22, 2018

25 Years of Action for Biodiversity

Each year on May 22nd, the Convention on Biological Diversity celebrates
International Day for Biological Diversity. This year's theme, Celebrating 25 Years of
Action for Biodiversity, celebrates the science and progress made to preserve biodiversity
on Earth.

Wiley is proud to present this special collection of research, highlighting the work our
community is doing to help us understand, protect, and preserve one of our greatest
assets - biodiversity.

The articles are free to read, share and download until July 22nd.

Read Now

WILEY
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